STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER INFLUENCE

DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA BANDUNG by Gilang Nugraha, -
 
 
Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  





Aisyah, M. (2015). Peer Group Effects on Moslem 
Consumer’s Decision to Purchase Halal-Labeled 
Cosmetics. Syarif Hidayatullah State Islamic 
University Jakarta, 165-180. 
Akpan Ph.D, Imaobong, D. & Nkan A. V. (2013). Effect of 
Peers on Privately Consumed Clothing Items of 
Female Students in a Nigerian University. IOSR 
Journal Of Humanities And Social Science (IOSR-
JHSS), PP 04-08. 
Akpan, I. D., Nkan, V. V. & Usoroh, C. (2012). Peer Influence 
on Selected Clothing Items Purchase Decision of 
Female Students in University of Uyo. Journal of 
Home Economics Research. 16: 195-202. 
Angerosa, O. N. (2014) Clothing as Communication: How 
Person Perception and Social Identitiy Impact 
First Impressions made by Clothing. Rochester 
Institute of Technology.  
Aryani, D. & Febrina, R. (2010). Pengaruh Kualitas Layanan 
terhadap Kepuasan Pelanggan dalam Membentuk 
Loyalitas Pelanggan. Jurnal Ilmu Administrasi dan 
Organisasi Bisnis & Birokrasi, 114-126. 
Arikunto, S. (2014). Prosedur Penelitian: Suatu Pendekatan 
Praktek, edisi Revisi 2010. Jakarta: Rineka Cipta. 
Azwar, S. (2012). Metode Penelitian. Yogyakarta: Pustaka 
Pelajar 




Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
47 
 
Azwar, S. (2013). Dasar-dasar Psikometri. Yogyakarta: Pustaka 
Pelajar.  
Badan Pusat Statistik Kota Bandung. (2016). Jumlah Penduduk 
Menurut Kelompok Umur dan Jenis Kelamin di Kota 
Bandung 2016.  
Badaoui, K., Lebrun, A., & Bouchet, P. (2012). Clothing Style, 
music and media influences on adolescents brand 
consumption behavior. Psychology and marketing. 
568-582. 
Baker, J. & Haytko, D. L. (2004). It’s all at the mall: exploring 
adolescent girls’ experiences, Journal of Retailing, 
80(1), 67-83. 
Beerli, A. J. D. (2004). A model of customer loyalty in the 
retail banking market. European Journal of Marketing, 
pp. 253-275. 
Bell, G. D. (1967). Self-confidence and persuasion in car 
buying. Journal of Marketing Research, 4(1), 46–52. 
Bearden, W.O. & Etzel, M.J. (1982). Reference Group 
Influence on Product and Brand Purchase Decisions. 
Journal of Consumer Research, 9 (2), 183-194.   
Bearden, W.O., Netemeyer, R.G., & Teel, J.E. (1989). 
Measurement of Consumer Susceptibility to 
Interpersonal Influence. Journal of Consumer 
Research, 15 (4), 473- 481. 
Bitner, M. J. (1990). Evaluating Service Encounters: The 
Effects of Physical Surroundings and Employee 
Responses. Journal Marketing, 69-82. 
 
 
Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
48 
 
Burnkrant, R. E. & Cousieneau, A. (1975). Informational and 
Normative Social Influence in Buyer Behavior. 
Journal of Consumer Research, 2 (3), 206-215.  
Cahyani, Y. (1995). Iklan, Televisi, dan Perilaku Remaja 
Perkotaan. Uvirsitas Airlangga Surabaya. 
Chaplin, L. N. & Deborah, R. J. (2005). The Development of 
Self-Brand Connections in Children and Adolescents. 
Journal of Consumer Research, 32 (June), 119–29. 
Chebat, J. C, & Narjes, H. S. (2012). Three Psychological 
Processes Explaining the Impact of the Shopping Pal 
on Mall Shoppers. Researchgate 
Chen-Yu & Seock. (2002). Adolescent’s Clothing Purchase 
Motivation, Information, Sources and Store Selection 
Criteria. Family and consumer sciences research 
journal. 
Cozby, P. C. & Scott, C. (2012). Method in Behavioral 
Research. McGrawHill. 
Deschamps, P. & Beliciu. (2008). Peer Influences on Attitudes 
and Behaviors. Social Psychology and Educational 
Issues. 
Deutsch, M. & Gerard, H.B. (1955). A Study of Normative and 
Informational Social Influences upon Individual 
Judgment. Journal of Abnormal and Social 
Psychology, 51 (November), 629-636. 
Evanschitzky, H., & Wunderlich, M. (2012). An 
Examination of Moderator Effects in The Four-
Stage Loyalty Model. Sage Publications, 1-17. 
Griffin, J. (2005). Customer Loyalty: How to earn it, how to 
keep it. Jakarta : Penerbit Erlangga. 
 
 
Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
49 
 
Gulati, S. (2017). Impact Of Peer Pressure On Buying 
Behaviour. International Journal of Research - 
GRANTHAALAYAH, 280-291.  
Gonen, E & Ozmete, E. (2006). Decision-making styles of 
young Turkish consumers. Journal of the Home 
Economics, 13 (1), 26-33. 
Guzman, M. R. T. (2007). Friendships, peer influence, and peer 
pressure during the teen years. NebGuide: University 
of Nebraska-Lincoln. 
Huang, Y., Wang, L. & Shi, J. (2012). How attachment affects 
the strength of peer influence on adolescent consumer 
behavior. Psychology and Marketing, 558-567. 
Houser, M. (2016). Why Teens Today Wear the Brands They 
Wear and How This is Affected by Reference Groups. 
University of Arkansas. 
Hurlock, E. (1973). Adolescent Development 4th Edition. 
Tokyo: McGraw-Hill. 
Hurlock, E. (1996). Psikologi Perkembangan: Suatu Kehidupan 
Sepanjang Rentang Kehidupan. Edisi kelima. Jakarta: 
Penerbit Erlangga. 
Hurlock, E. (1980). Psikologi Perkembangan. Jakarta: Penerbit 
Erlangga. 
Hurlock, E. (2012). Psikologi Perkembangan: Suatu 
pendekatan sepanjang rentang kehidupan. Edisi lima. 
Jakarta: Erlangga. 




Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
50 
 
Jasmadi & Azzama, A. (2016). Hubungan Harga Diri Dengan 
Perilaku Konsumtif Remaja di Banda Aceh. Jurnal 
Psikoislamedia, 325-334. 
John, O. P. & Srivastava, S. (1999). The Big Five Trait 
Taxonomy: History, Measurement and Theoretical 
Perspective. Handbook of Personality: Theory and 
Research. New York: Guilford Press. 
Kiecker, P & Cathy L. H. (1993). Purchase pal use: Why 
buyers choose to shop with others. In: 1993 AMA 
winter educators' conference proceedings, American 
Marketing Association, pp. 378-84. 
Kim, S. C.,O’Brien, Brian D., Pope, J., Husney, A., & 
Pellegrino, L. (2017). Growth and Development Ages 
15 to 18 Years. British Colombia Medical Journal. 
Knoll, L. J., Magis, L. L., Speekenbrink, M. & Blakemore, S-J. 
(2015). Social influence on risk perception during 
adolescence. Sage Journals,  583–92.  
Kotler, P. & Amstrong, G. (2001). Dasar-dasar Pemasaran. 
Jakarta: Indeks. 
Lachance, MJ., Beaudion, P., & Robitaille, J. (2003). 
Adolescents Brand Sensitivity in Apparel: Influence of 
Social Agents. International Journal of Consumer 
Studies. 47-57 
Lazarevic, V. (2012). Encouraging brand loyalty in fickle 
generation Y consumers. Emerald Insight, 45-61. 
Lestari, S. B. (2014). Fashion sebagai Komunikasi Identitas 




Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
51 
 
Mahdalela. (1998). Peran Intensitas Interaksi Dengan Teman di 
Lingkungan Pergaulan Sekolah Terhadap Sikap 
Konsumtif. Psikologika Universitas Gajah Mada, pp 
39-48. 
Makgosa, R. & Mohube, K. (2007). Peer Influence on Young 
Adults’ products Purchase Decisions. African Journal 
of Business Magt. 26: 64-71.  
Manchiraju, S. (2014). Personal Values and Ethical Fashion 
Consumption. Journal of Fashion Marketing and 
Management, pp. 357-374. 
Mardialis, A. (2005). Meraih Loyalitas Pelanggan. Jurnal 
Manajemen dan Bisnis Universitas Muhammadiyah 
Surakarta. Pp 111-119. 
Margaretha, Y. (2011). Pengaruh Fashion Clothing 
Involvement Terhadap Recreational Shopper 
Identity dengan Gender sebagai Variabel 
Moderasi. Fakultas Ekonomi Universitas Kristen 
Maranatha Bandung. 
Mangkunegara, P. A. (2002). Perilaku Konsumen Edisi 
Revisi. PT. Refika Aditama Bandung. 
Mangleburg, T.F., Doney, P.M. & Bristol, T. (2004). Shopping 
with friends and teens’ susceptibility to peer influence. 
Journal of Retailing, 80, 101–116 
Mangleburg, TF (2005). “Not Telling The Whole Story: Teen 
Deception in Purchasing,” J. Acad. Mark. Sci. 33 (1), 
79-95. 
Meyer, H. C. (2000). Pre-adolescent consumer conformity: A 




Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
52 
 
Monks, F. J. (2006). Psikologi Perkembangan: Pengantar 
dalam Berbagai Bagiannya. Yogyakarta: Gajah 
Mada University Press. 
Moschis, G. P. (1985). The Role of Family Communication in 
Consumer Socialization of Children and Adolescents. 
Oxford Journals, 898-913. 
Moisidis, J. T. (2011). Impact Of Reference Groups On The 
Teenagers' Buying Process Of Clothing In The Czech 
Republic. International Journal of Research Pp 489-
496. 
Mowen, C. & Minor, J. M. (2002). Perilaku Konsumen. 
Jakarta. Erlangga. 
Midgley, D. F., Dowling, G. R. & Morrison, P. D. (1989) 
'Consumer types, social influences, informational 
search and choice', Advances in Consumer Research, 
Vol. 16, pp. 137-14 
Murisal. (2012). Pengaruh Teman Sebaya Terhadap Perilaku 
Konsumtif Pada Remaja. Researchgate, pp. 199-218. 
Nunes, R. C. & Agante, L. (2014). Patterns of Brand Loyalty 
and Social Pressure of A Fashion Consumer. Revista 
Portuguesa De Marketing, RPM #32/2014. 
Piacentini, M. & Mailer, G. (2004). Symbolic consumption in 
teenagers’ clothing choices. Journal of consumer 
Behaviour. 251-262 
Rose, R., Bearden, W., & Teel, J. (1992). An attributional 
analysis of resistance to group pressure regarding 
illicit drug and alcohol consumption. Journal of 
Consumer Research, 19, 1-13 
 
 
Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
53 
 
Santrock, J.W. (2003). Adolscence (6th, ed). Jakarta: 
Erlangga. 
Santrock, J. W. (2007). Adolescence, eleventh edition. The 
McGraw-Hill Companies, Inc. 
Santrock, J. W. (2012). Life-Span Development 
Perkembangan Masa Hidup Jilid 1. Jakarta: 
Erlangga. 
Sarwono, S.W. (2013). Psikologi Remaja. Jakarta : Rajawali 
Pers. 
Schiffman, L. G & Kanuk, L. L. (2004). Perilaku Konsumen 
Edisi Ketujuh. Jakarta: Penerbit Pt. Index 
Shaffer, D. R. (1994). Social and Personality Development. 
California: Brooks/Cole Publishing Company. 
Sharma, S. & Maurya, S. (2014). Fashion Awareness and peer 
pressure among adolescents. Asian Journal of Home 
Science Volume 9 Issue 2. Pp 375-379. 
Shimp, T.A., Wood, S. L., & Smarandescu, L. (2005). 
Consumer Testimonials as Self Generated 
Advertisements: Evaluative Reconstruction Following 
Product Usage. MSI Reports, 91-113. 
Silalahi, U. (2009). Metodologi Penelitian Sosial. Bandung: 
Refika Aditama. 
Sofianita, S. (2013). Pengaruh Teman Sebaya (Peer 
Group) Terhadap Imitation Behavior Pembelian 
Aksesoris Pada Remaja. Fakultas Ekonomi 
Universitas Negeri Surabaya. 
Solomon, M. R. (2004). Consumer Behaviour: A European 
Perspective. New York: Prentice Hall. 
 
 
Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
54 
 
Strauss, N. H. (2007). The Next 20 Years: How Customer and 
Workforce Attitudes Will Evolve. Harvard Business 
Review, 41-52. 
Sugiyono. (2011). Metode Penelitian Kuatitatif, Kualitatif, dan 
Kombinasi (Mixed Methods). Bandung: Alfabeta.  
Sugiyono. (2013). Metode Penelitian Kuatitatif, Kualitatif, dan 
R&D. Bandung: Alfabeta.  
Tootelian, D. H., & Gaedeke, R. M. (1992). The teen market: 
An exploratory analysis of income, spending, and 
shopping patterns. The Journal of Consumer 
Marketing, 9(4), 35–44. 
Valdez, A. (2010). Group Influence on Consumer Behaviour. 
Journal of Consumer Studies. 17(5): 441-454.  
Venkatesan, M. (1966). Experimental Study of Consumer 
Behavior Conformit and Independence. Journal of 
Marketing Research. 473-477. 
Wertheim, E. H. (2012). Body Image Development – 
Adolescents learn more about peer influences. 
Encyclopedia of Body Image and Human Appearance. 
Volume 1. 
Wooten, D.B. & Reed, A., II (1998) Informational Influence 
and the Ambiguity of Product Experience: Order 
Effects on the Weighting of Evidence. Journal of 
Consumer Psychology, 7 (1), 79-99. 
Zebua, A & Nurdjayadi, R. (2001). HubungN Antara 
Konformutas dan Konsep Diri Dengan Perilaku 




Gilang Nugraha, 2019 
STUDI TENTANG KOMUNITAS BIBLIOTERAPI INDONESIA dalam HUBUNGAN PEER 
INFLUENCE DENGAN LOYALITAS PENGGUNAAN PRODUK FASHION PADA REMAJA DI KOTA 
BANDUNG  
Universitas Pendidikan Indonesia | repository.upi.edu | perpustakaan.upi.edu 
55 
 
Zeithaml, Valerie A., Roland, T. Rust & Katherine, N. Lemon. 
(2000). Driving customer equity: How customer 
lifetime value is reshaping corporate strategy. United 
States America. 
 
